Webrecruit.co – core page changes								17.4.25
Go live dates:

30th April 2025 (Phase 1)		Home page, Talent Attraction solutions page, Charity sector page
15th May 2025 (Phase 2)			ATS solutions page, Careers Sites page
This document includes:

- Approval/actions	
- Rationale for changes	All pages
- Summary of main changes
- Content structure (Phase 1)
- Draft copy for Phase 1 pages
__________________________________________________________________________________________________
Webrecruit Approval/Actions

	Approved 
	Next steps
	When

	Use of standard page builder WPBakery to build pages from scratch
	Home page now in design and build (LiteBulb) using copy provided.
	Presented to Webrecruit Wed 23rd call 9.45am 

	Outline content structure
	Webrecruit to read copy for all 3 pages (provided in this doc) and feedback any major concerns that may affect structure 
	Message Michael asap

	
	Webrecruit to begin marking this page with tracked changes for more minor edits/changes and comments 
	See note on proof reading below 

	
	Webrecruit to supply visual assets requested by Michael (see below)
	See below (first 3 pages – as many listed as possible)



Note: Proof reading draft copy: 
· Edits/amends of proposed copy is expected, and can be made easily, both before and after pages go live.
· It is useful to start building a list of these changes now.
· However, we recommend all parties wait until we see the content within the context of the designed page before finalising this list.
· The call on Wed 23rd is also an opportunity to discuss specific sections and copy and where needed - explain the rationale for decisions made.
· There are several placeholders in the copy – for visuals, proof points, CTAs. This can be decided upon next week, once we’ve identified the gaps/requirements.
· We are aiming to get the pages as complete and perfect as possible in time for switching from old to new, but the new page build enables Webrecruit to edit easily at any point. Whether the changes made are big or small, made now or over time, very few site visitors will have a view of them. What we are looking for over time is how they engage and take action.

 


  
Proof points & visual assets request

We appreciate this may take time to provide. For this reason – the pages going live on 30th April can be considered as the first priority. 

The precise number is yet to be calculated. The estimate below ensures we have enough of each type and size, for all pages and sections, and means Webrecruit has time to consider and choose, gain permission from clients if necessary and obtain/provide high quality images. 
Please note some of these may be used for creating other assets such as landing pages. 

Many of these are featured in Webrecruit’s updated brochures/collateral.
	
	Home page
	Solutions pages
	Sector pages

	
	
	Talent Attraction
	ATS
	Careers Sites
	Charity

	
	
	(Talent Attraction-specific)
	(ATS-specific)
	(Careers Sites-specific)
	

	Client logos
	12 - diverse range (sector/size)
	8 – two per sector
(1 larger; 1 smaller)
	4 – one per sector
	4 – one per sector
	12 – diverse range of sub sector, size and solutions

	Client quotes
	4 – one per sector
	4 – one per sector
	4 – one per sector
	4 – one per sector
	3 – one per Webrecruit solution

	Other visuals
	TBD
	6-8 examples of branded job ads, social ads, other campaigns/formats
	6-8 screen shots of key features
	4 – screen shots of client’s sites
	Any other visuals/logos Webrecruit believes add value (e.g. NHS Jobs logo)








Rationale for changing the core pages

Current page issues and how they will be solved
· Low search visibility for key recruiter terms - addressed through the introduction of SEO meta descriptions, optimised content, and resolution of some technical issues.
· Poor lead conversion from traffic - improved by enhancing messaging clarity, page structure, and stronger, more relevant calls to action.
· Lack of alignment with core target sectors – resolved by tailoring content to the needs of Private, Charity, Public and Higher Education audiences
· Limited ability to update and scale website content – enabled by rebuilding core pages using standard WordPress tools for greater flexibility
Navigation between sectors and services currently disjointed.
The new structure ensures: 
· The home page clearly signposts all key sectors and organisation types
· Each solutions page includes tailored content for different sectors and size/need profiles relevant to that solution
· Each sector page presents all relevant solutions and hiring needs in one place, structured around sector-specific language and challenges.
· Faster access to relevant content - users no longer need to navigate across multiple pages to understand how Webrecruit can support them.
· Higher conversion potential - with clearer messaging and CTAs tailored to their specific context.
· Improved SEO performance - by consolidating content and ensuring key terms are repeated and reinforced across entry points.
Rethinking content structure
	
	Current (Home + 3 solutions + charity pages)
	Proposed 

	Content structure
	Fragmented across 9 pages 
	Streamlined into 5 consolidated pages 

	Word count
	~4,000
(duplicated and scattered)
	~2,500–3,000 
(modular, benefit-led, recruiter-focused)

	Messaging
	Solution-led, internal terminology
	Pain-point-led, recruiter and HR-friendly language

	User journey
	Requires multiple clicks to find relevant info
	Sector and size-specific content visible on all pages

	CTA visibility
	Generic or low visibility
	Embedded, context-specific CTAs throughout

	Conversion impact
	High friction, passive browsing
	Faster access, more relevance, stronger conversion potential

	
	
	Solutions and Sector pages written and designed as landing pages






Proposed Content Structure Goals 
- Improved user journey - faster access to relevant info for each audience type + better messging
- Increased SEO visibility - better keyword coverage for recruitment advertising, ATS, careers sites
- Higher conversion potential - targeted CTAs and simplified lead capture
- Tailored messaging - every page explicitly addresses four key sectors and three organisation size bands
- Reduced friction - fewer clicks, no new tabs, clear content hierarchy
- Easier updating - new core pages uses standard page builder  

1. Home Page

Format: Modular, scannable, CTA-driven
Sections:
- Hero with clear value proposition and CTA
- Summary of three Solutions pages (Talent Attraction, ATS, Careers Sites)
- Sector highlights (Charity, Public, Private, HE)
- Size-based solutions (Small, Mid-sized, Large orgs)
- Key proof points and logos
- Embedded lead form?
- FAQs?

2. Talent Attraction (Recruitment Advertising) Page

Format: Single high-performing landing page
Structure:
- SEO-optimised H1 and introduction
- Core service breakdown (job boards, ad copywriting, social media, etc.)
- EDI and employer branding integration
- Sector-specific sections (Charity, Public, Private, HE)
- Organisation size sections (Small, Mid, Large)
- Testimonials and metrics
- Embedded lead form
- FAQs

3. Charity Sector Page

Format: Standalone landing page for high-intent traffic
Content Highlights:
- Frictionless intro + hero copy
- Integrated Talent Attraction, ATS, and Careers Site support
- Copy structured by:
  - Sub-sector (e.g. hospices, housing, education)
  - Org size (small/local, mid-sized, large/national)
- Real case studies and quotes
- CTAs (Book consultation, Download toolkit, Post job)
- Embedded lead form
- FAQs



The copy









Home page





[bookmark: _heading=h.2bb7c7gnroc0]Home Page

Promo banner

Could we/could we have a prominent ‘promo’ slot that can be added/removed/edited when required? 
For example – pushing charity sector content for lead gen during the 3 month campaign starting April 2025?

Hero 

Attract great candidates, streamline hiring, elevate employer brands and recruit fairly.
Whether hiring for a single urgent role or planning long-term campaigns, Webrecruit delivers targeted recruitment advertising, intuitive applicant tracking, branded careers pages and inclusive hiring tools.
From individual HR professionals to enterprise talent functions, and across public, private, charity and higher education sectors, we help employers reduce cost per hire, improve time to hire, and make confident, data-led decisions.
Let’s get the job done.

Two CTAs - tba


What we do section

Webrecruit Talent Attraction

Attract qualified candidates with smarter recruitment advertising
→ [Learn more]
Struggling to find the right candidates? Webrecruit helps organisations of all sizes increase applications, improve hire quality, and control costs with targeted recruitment advertising, employer branding, and inclusive hiring solutions.
Whether you need to fill a role fast, run a high-impact hiring campaign, or build a long-term talent strategy, our data-driven, multi-channel approach ensures your vacancies reach the right candidates, in the right places, with the right messaging.
· Increase application quality – Expert ad copywriting and media buying tailored to role type, sector and seniority
· Widen your reach – TargVisdualeted advertising across top job boards, social platforms, and niche media
· Improve ROI – Transparent pricing, low-cost campaigns, and performance tracking by channel
· Boost employer brand – Campaign messaging aligned with your values, tone and visual identity
· Support inclusive hiring – Accessible ad formats, inclusive language checks, and demographic insights

 Proof point:   
"Webrecruit ATS automates key hiring tasks, saving time and improving efficiency."  
-HR Manager, Cairngorms National Park Authority  
Visual: tba 
Hiring now? Get expert recruitment advertising advice today → [Start your campaign]
Exploring options? See how we help → [Explore Talent Attraction]

Webrecruit ATS 
A smarter, faster way to attract, manage, and hire top talent
→ [Learn more]
Webrecruit ATs helps in-house recruitment teams streamline and scale hiring, reduce admin, and improve the candidate experience, with an end-to-end recruitment platform.
· Reduce admin – Automate job posting, screening, interview scheduling, and candidate communication
· Reach and identify stronger candidates – Post to multiple channels in one click and surface top applicants with AI-powered filters
· Improve candidate experience – Let candidates apply easily on any device and book interviews themselves
· Speed up hiring – Build custom workflows and auto-generate shortlists based on role criteria
· Support fair, compliant hiring – Track diversity data, anonymise CVs, and reduce bias with accessible hiring tools

See Webrecruit ATS in action → [Book a demo]
Researching ATS platforms? → [link to ATS solutions page]
Lead capture form → [Download the brochure]

Webrecruit Careers Sites
Strengthen your employer brand, share your story, and attract better-informed applicant
→ [Learn more]
Webrecruit Careers Sites help you create branded, accessible pages that show candidates what it’s really like to work for your organisation.
From full careers hubs to campaign landing pages, they give people a clearer view of your values, culture and opportunities, helping you attract candidates who are more aligned and genuinely interested in what you stand for.
· Strengthen your employer brand - Fully tailored design aligned with your tone, values and visual identity
· Attract more engaged candidates - Clear, distraction-free layouts that help people understand your organisation, not just the role
· Engage all applicants - Mobile-optimised and WCAG-compliant for accessibility
· Promote every opportunity - Showcase roles by team, location or function - including volunteer roles, graduate schemes and apprenticeships
· Integrate with your ATS - Seamlessly connects to Webrecruit ATS and other platforms

Proof point: placeholder
→ [Request a callback]
→ [See more link to Careers Sites solutions page}

Lead capture form → [Download the brochure]
Proof point: placeholder
[Book a consultation]

Sectors Section
Recruitment solutions tailored to your sector.
We support in-house teams across the public, private, charity and higher education sectors - adapting our services to fit your roles, challenges and compliance needs.
Private Sector
Compete for top talent without unnecessary cost or complexity.
Boost visibility, reduce admin and deliver a smoother candidate experience.
→ [Explore Private Sector Solutions]

Public Sector
· Run consistent, fair and audit-ready recruitment.
· Scale hiring confidently with tools that meet public sector frameworks and compliance standards.
→ [Explore Public Sector Solutions]

Charity & Non-Profit
· Reach values-aligned candidates, even on a tight budget.
· Low-cost campaigns. Inclusive hiring tools. Support designed for stretched HR teams.
→ [Explore Charity Solutions – link to charity sector page]
Higher Education
· Simplify recruitment across faculties and locations.
· Support decentralised teams, showcase your employer brand, and build accessible journeys for every applicant.
→ [Explore Higher Education Solutions]

Proof Points Section (need to think about avoiding overload, whether all or some of these should be included on the home page and best format and position)
Trusted by in-house teams across every sector
Testimonial carousel:
“Placeholder : Our ATS and careers site pulled us into the 21st century – slick, modern, and finally representative of who we are.”– HR Manager, National Park Authority
“The campaign filled our roles faster than expected and the candidate quality was excellent.”– Recruitment Lead, Berkshire Healthcare NHS
Key stats (placeholder copy for now)
· 30% faster time to hire
· £3M+ saved in ad costs
· 85% client retention
· 20,000+ campaigns delivered
· Up to 40% saving on recruitment advertising costs
→ [Explore case studies] | [Book a consultation]

Client Logos Section
In-house teams that get the job done - with us.
Logo grid (max 12?)
(Ensure logos are optimised for accessibility with alt text for screen readers.)

Logos used with client permission.
Want to see what we achieved together?
→ [View our case studies]



[bookmark: _heading=h.p7no08shhw4f]
Organisation size / hiring need section
Solutions that scale with your team.
Whether you're a solo HR professional or part of a growing talent team, Webrecruit helps you attract, manage and hire with ease, no matter the size of your organisation or the urgency of your hiring need.
Smaller teams & urgent hiring
Fill roles quickly and cut the admin. Our low-cost advertising and ready-to-go ATS help you attract candidates and manage applications without drowning in inboxes.
Mid-sized organisations
Support your team with smarter campaigns, streamlined workflows and branded candidate experiences that help you stand out in a competitive market.
Large or multi-site teams
Run high-volume campaigns, improve consistency and bring everything together with scalable systems and data-led decision making.
→ [Find the right solution for your team]




Solutions page(s)



See brochures for proof points, visual ideas and visual assets.


These are effectively landing pages for specific solution searchers.




     Talent Attraction – Solution page

H1: Webrecruit Talent Attraction helps you attract qualified candidates, build your employer brand, and cut recruitment advertising costs
Webrecruit helps in-house recruitment teams attract more candidates, improve applicant quality, and reduce recruitment spend through flexible, pick-and-choose recruitment advertising services, employer branding, and inclusive hiring strategies.
Whether you're posting jobs for a single role or running a wider campaign, we help you create job advertisements that perform - reaching the right audiences and guiding them through a more effective application process. From expert copywriting and strategic media selection to bulk buying discounts and diversity-focused outreach, our recruitment advertising services are built to fit your specific hiring needs.
Proof point: “Webrecruit tailored an advertising package that met our hiring needs while keeping costs under control” – North York Moors National Park Authority
Visual ideas: Client logos, job and performance stats
     	Comment by Chris Hinchly: I suggest mentioning ‘recruitment advertising’ once more within this top section, and also twice more further down on this page.	Comment by Michael Robinson: done
Do we need a summary bullet point list of all main services before expanded versions below?


Main services section
Reaching active and passive candidates  
Whether you're seeing inconsistent results from job boards, struggling to attract diverse applicants, or want to raise your employer profile, we help you run smarter campaigns that reach the right people and convert them into applicants.

Job board selection 
Get more value from job boards - with better results and less waste.
· 400+ partnerships with g
· Bulk buying power for up to 40% savings
· Targeted media planning based on live performance data.
· Ongoing management to keep ads performing throughout the campaign.
Proof point: “Webrecruit has provided an efficient and high-performing job advertising service for our specialist hiring needs." – UK Atomic Energy Authority
Visual suggestion: Infographic of job board partners 

Job ad copywriting  
Stronger job advertisements lead to more qualified candidates – it’s that simple.
· Sector-specific copy tailored to role and seniority.  
· Inclusive, bias-free language as standard  
· Optimised for SEO, visibility and response  
· A/B tested formats to find what works  
· Copy aligned to your organisation, not generic templates  
Proof point:   "Since working with Webrecruit’s copywriting team, the professional standard and readability of our advertising has improved - particularly on mobile platforms." – RNLI
Visual suggestion: Before-and-after ad layout comparison

Social media and digital advertising  
Reach candidates who aren’t on job boards - but are open to the right opportunity.
· Paid campaigns across LinkedIn, Facebook and Instagram  
· Sponsored content, display ads, and passive outreach  
· Targeting by sector, skill, location and intent  
· Creative that engages - not generic templates  
Proof point:   "Webrecruit’s recruitment marketing strategy increased our reach and application quality significantly." – UK Atomic Energy Authority
Visual suggestion: Social ad screenshots with metrics

Video, audio, print and out-of-home advertising  
When you need to go bigger - or reach harder-to-find talent.
· Print ads in sector and trade publications  
· Digital and static billboards, transport and event placements  
· Radio, podcast and music streaming campaigns  
· Recruitment video for campaigns, ads and careers sites  
· Employee stories, testimonials and brand-building content  
Proof point:  TBC
Visual suggestion: Campaign creative across formats

Placeholder for Fixed Fee Recruitment Advertising
Supporting statement
· Benefit-led feature 1
· Benefit-led feature 2
· Benefit-led feature 3
· Benefit-led feature 4

Branded careers pages and microsites  
Stand out with careers content that looks, feels and sounds like you.
· Fully branded job listings and custom application journeys  
· Campaign-specific landing pages and department microsites  
· Dedicated recruitment hubs for high-volume hiring  
· Visual and messaging consistency from ad to application  
Proof point:  "Webrecruit’s employer branding solutions have helped us engage and attract the right talent more effectively." – Client name

Visual suggestion: Screenshot of branded microsite
EDI hiring strategies  
Get practical help embedding fairness and improving representation - not just tick-box advice.
· Targeted job board/media partnerships to broaden reach  
· Demographic targeting using ONS and campaign data  
· Bias-free ad writing and messaging audits  
· Targeted outreach to underrepresented groups  
· Analysis to understand where you're reaching - and where you’re not  
Proof point:  "Webrecruit supports The Gambling Commission by offering excellent advice and a wide range of EDI media options to ensure we are showcasing our jobs to a diverse community." – Gambling Commission
Visual suggestion: Chart showing EDI campaign reach and channel mix

Campaign strategy and performance tracking  
We don’t just launch recruitment advertising campaigns - we manage them, track performance, and make every job ad work harder.
· Pre-launch strategy planning and media selection  
· Dedicated account management  
· Proactive performance tracking and adjustments  
· Post-campaign reporting with clear ROI  
· Benchmarking against similar roles and sectors  
Proof point:  "We recently collaborated with Webrecruit to fine-tune our recruitment data, allowing us to review ROI and optimise our spending." – Ulster University
Visual suggestion: Dashboard with live data views


Candidate response management  

If your team’s swamped, we’ll handle the response so you can focus on the best people - streamlining the application process for both your team and your candidates.
· CV filtering and shortlist creation  
· Search and match against talent databases  
· Interview scheduling and offer management  
· Full response handling for high-volume roles or campaigns  
Proof point:  "We have always received an excellent and efficient service when advertising with Webrecruit." – UK Atomic Energy Authority

Visual suggestion: End-to-end process map highlighting Webrecruit’s role

Sector solutions section
Webrecruit supports organisations across every major sector with flexible, high-performing solutions - combining recruitment marketing, applicant tracking, employer branding, and inclusive hiring tools.
Private sector employers

Our recruitment advertising services help private sector employers scale hiring, reduce costs and compete for top talent. 

For organisations that need to scale hiring, keep a tight focus on their budget and compete for top talent, we provide targeted advertising, seamless tech, and support that flexes with your needs.
· Single-role or multi-vacancy advertising packages  
· Careers site builds to showcase brand and culture  
· ATS tech to automate workflows and reduce admin  
· Programmatic and social campaigns for hard-to-fill roles  
· EDI-led job board selection and inclusive messaging  
Proof point: "I cannot fault the relationship between Thatchers and Webrecruit. I would recommend them to all."  – Emma Cox, Head of Talent Development, Thatchers
Visual ideas: Logos of SME and high-growth clients  
CTA: → [Links to 3 sizes private sector pages]

Public Sector  
For public bodies balancing fairness, compliance, and cost-efficiency, we deliver scalable, secure and inclusive recruitment systems backed by real insight.
· Diversity-focused recruitment advertising to support fair and inclusive hiring
· Employer branding solutions to position public sector careers competitively
· Long-term recruitment partnerships for large-scale projects and ongoing hiring 
· Bulk media discounts and job board optimisation  
· Accessible, WCAG-compliant careers sites  
· ATS platform with anonymisation and EDI tools built in  
· Long-term hiring partnerships and support for multi-site rollout  
Proof point: "Webrecruit has provided an efficient and high-performing job advertising service for our specialist hiring needs."– UK Atomic Energy Authority
Visual ideas: Sector logos, public framework affiliations  
CTA: → [See Public Sector Solutions]
Charities & Non-Profits  
We help charities recruit with purpose - reaching values-aligned candidates, even on stretched budgets.
· Low-cost, high-impact recruitment advertising solutions
· Campaigns tailored to specific charity types and roles   
· Diversity-focused outreach and inclusive job ad copywriting  
· Employer branded campaigns 
· Employer-branded careers sites to bring your mission, values, and culture to life  
· ATS designed to support small teams and multiple hiring needs  
· Flexible support with no long contracts  
· Consultative support to help charities find talent that aligns with their purpose
Proof point: Case study: Royal Trinity Hospice / Papyrus / Sue Ryder
Visual ideas: Infographic showing reduced cost-per-hire for charities  
CTA: → [See Charity Sector Solutions]

Higher Education  
For universities and colleges looking to attract academic, research, and professional staff, Webrecruit offers:
· Specialist job board placements for faculty, research, and administrative roles
· Multi-channel advertising strategies to engage local and international talent
· Branded university microsites to create a seamless candidate experience
· Long-term recruitment partnerships to support large-scale hiring objectives
· EDI-led audience targeting and reporting  
Proof point: "Webrecruit helped us refine our recruitment advertising strategy, improving response rates while reducing spend."– Ulster University
Buying framework logos
Visual ideas: HE institution logos, examples of branded microsites  
CTA: → [See Higher Education Solutions]
Proof point: "Webrecruit helped us refine our recruitment advertising strategy, improving response rates while reducing spend" - Ulster University
Visual ideas: Higher education sector example clients, logos of buying consortia where Webrecruit is included in supplier lists.
Find out more – HE solutions page link


[bookmark: _heading=h.1k51485tt3is]

Size/volume need section

Recruitment for small-scale hiring
Need to fill a role quickly - without the overhead? We help lean teams run effective campaigns, manage applicants easily, and make confident hires on a tight budget.
· Cost-effective recruitment advertising packages to attract qualified candidates efficiently 
· Employer-branded campaigns to help SMEs compete with larger organisations  
· A mix of job boards and social media advertising to reach niche talent  
· Scalable solutions that adapt to hiring needs  
· Flexibility to adjust recruitment activity as hiring demands change  
Proof point:  "I cannot fault the relationship between Thatchers and Webrecruit. I would recommend them to all."  – Emma Cox, Head of Talent Development, Thatchers
Visual suggestion: Example of a Webrecruit campaign for an SME
Recruitment for mid-sized teams  
As your hiring needs grow, we give you the tools to stay in control - from targeted campaigns and branding support to systems that streamline how you attract, manage, and convert candidates.
· Integrated solutions across advertising, tracking and careers content  
· Support for building employer brand across multiple departments or regions  
· Campaigns tailored to specialist and hard-to-fill roles  
· Flexible workflows and reporting to match your hiring processes  
· Scalable services to support peaks in demand  
Proof point: "Webrecruit’s flexibility and insight allowed us to tailor campaigns that really spoke to our target audience - with great results." – Talent Manager, UK-based non-profit
Visual suggestion: Campaign flow showing job ads, ATS, and branded careers site working together


Recruitment for large-scale and ongoing hiring  
Hiring at volume or across multiple teams? We support complex recruitment campaigns with scalable solutions, coordinated delivery, and consistent candidate experiences.
· Multi-channel advertising strategies for roles across multiple locations and departments  
· Long-term recruitment partnerships for continuous hiring support  
· Employer branding to position organisations as leading workplaces  
· Data-driven insights to improve recruitment campaign performance  
· Automated talent pipeline management for continuous hiring needs  
Proof point:  "Webrecruit helped us refine our recruitment advertising strategy, improving response rates while reducing spend." – Ulster University
Visual suggestion: tbd

Sector page(s)



Charity Sector page

     Webrecruit for Charities
     Smarter recruitment for charities and not-for-profits
· Attract the right candidates with targeted recruitment campaigns
· Simplify hiring with a recruitment platform built for charities 
· Promote your purpose with branded, mobile-friendly careers sites
· Support fair, inclusive hiring with practical EDI tools
From urgent vacancies to long-term hiring strategies, Webrecruit helps charities find the right people, streamline the process, and reduce recruitment costs. Our flexible solutions combine recruitment advertising, ATS technology, careers site development and inclusive hiring tools - tailored to the needs, values and budgets of the charity sector.
We work with charities of all sizes and specialisms - from local hospices and community groups to national education, care, fundraising and environmental organisations. Whether you're recruiting a Fundraising Manager, Trustee, Care Assistant or Retail Lead, we’ll build a solution that fits your team and your mission.

Hiring now?
Book a free charity consultation
See how other charities hire with Webrecruit
Why charities choose Webrecruit
We understand the unique hiring challenges charities face – from limited budgets and lean HR teams to the need to reflect your values and engage mission-driven candidates.
We help you:
· Reduce cost per hire with fixed-fee advertising and cost-effective media buying
· Fill roles faster with streamlined processes and real-time campaign support
· Attract the right people with branded, accessible and inclusive content
· Build internal capability with simple systems that support busy teams
· Promote fairness and trust with EDI-focused tools and messaging
Whether you’re recruiting volunteers, trustees or care professionals, we’ll help you hire smarter and deliver results you can report on.

Solutions section
Webrecruit Talent Attraction for Charities
Reach the right people – without wasting budget
Our recruitment advertising services help charities attract quality applications without the agency cost. Whether you’re advertising for frontline care staff, shop managers, fundraisers or volunteers, we deliver cost-effective, high-performing campaigns that get seen by the right people.
What we deliver:
· Job board and media planning based on charity sector data
· Multi-role or single-role ad campaigns for staff, trustees, volunteers or fundraisers
· Employer-branded job ads tailored to your tone and values
· Targeted social and digital advertising to reach active and passive talent
· Inclusive job ad copywriting to widen access and reduce bias
· Campaign analytics to track and improve results
· Optional response handling and applicant shortlisting
Book a free advertising consultation
See charity campaign examples

Webrecruit ATS for Charities


Recruitment platform designed for charities
Our intuitive hiring system helps you manage every stage of the hiring process – from posting your job to progressing applicants and tracking outcomes. Built for charities, it's intuitive, quick to set up, and doesn’t require technical knowledge or big budgets.
What it includes:
· Easy job posting to your website and key job boards
· Configurable workflows to suit your charity’s recruitment process
· Candidate progress tracking and automated communications
· Volunteer, part-time, and trustee-friendly application options
· CV anonymisation and EDI reporting tools to support fair recruitment
· Branded application journeys to reflect your charity’s identity
· Real-time dashboards to track time to hire and application volumes
Download ATS features overview
Request a guided demo


Webrecruit Careers Sites for Charities
A careers site that reflects your cause and builds your pipeline
Your careers page should tell your story – and convert interest into applications. Whether you need to promote paid roles, volunteer opportunities or leadership vacancies, we deliver branded, mobile-friendly careers sites designed for the charity sector.
What we deliver:
· Fully branded pages tailored to your charity’s mission and values
· Internal, external, and volunteer role listings in one place
· Mobile-optimised, accessible and distraction-free design
· Integration with Webrecruit ATS and other systems
· Hosted and supported with minimal setup required
· Fast turnaround and flexible layout options
· Options to embed messaging, video or values-based content
Screenshot careers site 
Request a free review of your careers page

Sub sector section

Client logos ?

Solutions for charities 
We support charities of every type and scale – from community-based organisations to national and multi-site teams. Whether you’re a hospice hiring nurses, a housing charity recruiting support workers, or a non-profit hiring a Head of Fundraising, we tailor support to your structure, roles and resources.

Sectors we support:
· Hospices
· Mental health charities
· Children and youth services
· Education and training providers
· Housing and homelessness charities
· Animal welfare and environmental organisations
· Health and disability charities
· Social care and community charities
See charity case studies 

Size/need section

Small and local charities
· Fixed-cost job advertising and applicant handling
· Simple, intuitive ATS and careers site packages
· Support for one-off roles and occasional vacancies
· Fast set-up and no long contracts
Mid-sized and growing charities
· Campaign support for communications, fundraising, retail and care
· Branded employer content to help you stand out in your sector
· Scalable ATS workflows for growing teams
· Multi-role campaigns and reporting for internal stakeholders
Large and multi-site charities
· Long-term recruitment partnerships and national campaign management
· Integrated tech and branded candidate journeys across departments
· Consistent job advertising and application processes across locations
· Strategic support for volunteer hiring, EDI tracking, and brand alignment


Whether you’re filling one critical vacancy or planning a wider strategy, we’ll help you reach the right candidates, streamline your process and stay in control of cost and quality.
Request a callback
Download the Playbook

Proof points – logos of charity clients, 1-2 quotes, link to success stories
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